CASE STUDY
Moxy Hotel Osaka
Using mobile training to prepare for
the international stage
The Moxy Hotel in Osaka is a trendy lifestyle hotel,
buzzing with tourists and business people, enjoying
the hotel’s grab-and-go snacks before spending
the day sight-seeing. As the Rugby World Cup and
Olympic Games approach, however, there is an
increasing need to equip hotel employees with the
language skills needed to communicate eﬀectively
with the expected inﬂux of international guests –
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one example of how the employees at Moxy Hotel
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in Osaka have improved their language skills, their

and provide the level of service that Moxy is known for.

TOOLS :
BOOST VOICE

THE RESULTS

conﬁdence and the hotel’s bottom line.

